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CONTACT

Phone

0869 107 178

E Mail
dinhhuynh.tuyetnga@gmail.com

n Address
7/27 Thanh Thai P.14 Q.10 TP.HCM

@ Behance
https://www.behance.net/ngajessie

SKILL

+ Branding & Identity ¢4 Typography

+ Print Design + lllustration
+ Digital Design + Layout Design
+ Ul Design

SOFTWARE

Id

“

HI' ’'M TUYET NGA

As Graphic Designer based in Ho Chi Minh City, Vietnam. With over a year of professional
graphic design training at DpiCENTER, I've had the opportunity to explore and enhance
my creativity through a variety of projects, ranging from branding design to visual
communication.

Driven by a passion for continuous learning, | strive to improve my skills and stay updated
with the latest design trends. My goal is to create unique, impactful designs that help
brands stand out and build meaningful connections with their target audience.

EDUCATION

GRAPHIC DESIGN LONG-TERM COURSE
4 DpiCENTER | 2023 - 2024

A 15-month journey with 5 semesters, covering 18 practical subjects, from basics to
advanced, equipping a solid foundation in design principles.

4TH-YEAR STUDENT
f Ho Chi Minh City University of Natural Resources and Environment | 2021 - Present

Major: Business Administration
Specialization: General Management
GPA:3.14

EXPERIENCE

DESIGN COLLABORATOR
4 Inkigayo Store - In An INKI | 2018 - 2020

+ Self-taught in design and applied skills to work, using design tools like Adobe
Photoshop and lllustrator.

+ Designed printed products such as shirts, posters, stickers, and other items related
to fan merchandise.

+ Communicated and collaborated with shop members to ensure product quality and
meet deadlines.

» Enhanced time management skills in a real-world setting.

EXTRACURRICULAR ACTIVITIES

DESIGN TEAM MEMBER
4 Plutus Project | 2021

+ Participated in designing communication materials for the organization, such as
posters, banners, and online media, to call for support and spread messages.

+ Supported brand image building for the project, ensuring consistency and appeal
in communication campaigns.

+ Collaborated with the design team to create content aimed at raising community
awareness about the difficult circumstances of those in need of assistance.

+ Contributed to the mission of providing both material and emotional support to
those facing hardship, promoting empathy and social sharing.

CERTIFICATIONS

MOS - ASSOCIATE
4 G VIETNAM | 2024

Certified proficiency in Microsoft Office applications, including Word, Excel, and
PowerPoint, enhancing work efficiency and information management.
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— Under the Roof-.......

+ "Under the Roof" is a family-oriented camping travel model offering unique, bonding journeys under the roof of a modern
camper van. Wit h the goal of creating a space for families to retreat from the hustle and bustle of daily life, we focus on fostering
connection and sharing among family members through experiences that bring them closer to nature.

+ Under the Roof is a project | worked on over the course of three months under the guidance of Mentor Lé Trung, driven by the

question: How can we strengthen the bond between multigenerational families?"

T TYPOGRAPHY

COLOR

Archivo
MMW

VL Booster
Next FY

LOGO IDENTITY

AaBb Cc Dd Ee Ff Gg Hh li Jj
Kk LIMm Nn Oo PpQq
0123456789

Au b Cc D e 7 G Hh 1o
1 2 M e Oo P g
0123456789

AaBbCcDdEeFfGgHhliJj
Kk LLMm Nn Oo Pp Qq
0123456789

Serenity Jade #52c7c7
Passion Flamet #f76b29

+ After countless ideas and drafts, closeness remained the essential element. The aim was to capture the core message that

um

“Under the Roof” wishes to convey to everyone
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ILLUSTRATION

+ lllustrative images for “Under the
Roof” could feature a happy family
gathered closely together, sharing
warm, intimate moments and laughing
together on a nature-filed journey.
This setting creates an atmosphere of
closeness, blending people with
nature, and embodies family
connection and joy throughout the trip.
These visuals perfectly align with the
brand'’s identity.




KEY VISUAL

+ These key visuals are designed to reach a broad audience and generate excitement around “Under the Roof” family
camping experiences. Each poster features warm, inviting imagery of families spending quality time together in nature,
reflecting the joy, closeness, and connection that define the spirit of family camping under the roof of a camper van
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EMPLOYEE IDENTITY

+ Employee image aligns with the brand's culture and values, including uniforms, ID badges, and business cards.



MERCHANDISE

+ Refers to branded products that a company sells or distributes to promote its brand. It serve as both a revenue stream and
a way to increase brand visibility and customer loyaity.
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IDENTITY BOOK

+ It's a journey designed to strengthen family bonds, offering a blend of nature and togetherness under the roof of a cozy
camper van.




TANG GIA BINH




B Academia....

+ As the leader of a three-member team, | led this two-week project to develop a fashion brand, driven by a strong interest in the

academia aesthetic.

+ “Academia” is a Vietnamese fashion brand specializing in Dark Academia-inspired products. With a mission to provide
customers with unigue, sophisticated, and inspiring designs, while building a community of Dark Academia enthusiasts in Vietnam.

Tr TYPOGRAPHY

COLOR

i iI' AaBb Ce Dd Ee Ff Gg Hh i ]j
Pl.ayid Kk LI Mm Nn Oo Pp Qq
Dlsplay 0123456789

Helvetica AaBb CcDd Ee Ff Gg Hh i Jj
Kk LI Mm Nn Oo Pp Qq
Neue 0123456789

LOGO

#028749

+ The “Academia” logo is elegant and simple, with unique touches inspired by academia culture for a distinct, timeless look.

ACAL=MIA
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Cao Sao Vang....

+ Rebranding “Cao Sao Vang” is a project in which | took on the role of team leader. In this position, | had the opportunity to
develop my leadership skills, coordinate team efforts, and oversee the creative direction.

+ In addition to branding, our team had the opportunity to explore typography, illustration, and layout design. | believe that these
hands-on experiences throughout the project significantly enhanced my skills, allowing me to grow as a designer and develop a
more comprehensive approach to creative work.

Tr TYPOGRAPHY @ COLOR
CAM SANH P
Avenir Aa Bb Cc Dd Ee Ff Gg Hh li Jj & QUE RUNG 71 1DBAS

Kk LI Mm Nn Oo Pp Qq
Next Bold (123456789

BAC HA

By Aa Bb Cc Dd Ee Ff Gg Hh li Jj & KHUYNH DIgp 7C28749
Kk LI Mm Nn Oo Pp Qq
Next Regular 123456789

LOGO

+ Inspired by herbal leaves forming a five-pointed star, the logo combines letterforms with leaf-like curves, giving the brand a fresh
and distinctive look.
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+ Has launched a new improved version featuring four distinct <
diverse traditional culture of Vietnam.

Chua Bai Tué hon 600 nam tuoi, ham gitr 4 ky luc Viét Nam Cét c& Lang Cu - Cét méc thiéng liéng mom cuc Bac
Bam sen lang Kim Lién qué Bac Ruéng bac thang Hoang Su Phi

Nha ¢6 Huynh Thuy Lé hon tram tudi, két hop kién tric Bong - Tay Thap nudc Phan Thiét - Biéu tugng 90 nam tudi cua Binh Thuan
Lang hoa Sa Béc Bai da Cu Lao Cau




+ The poster features a box of “Cao Sao Vang” set against the backdrop of Vietnam's majestic landscapes, symbolizing the product's deep
connection to the country's rich heritage and natural beauty.
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A Con Mam ...

+ Inthe “Con Mam” project, | led a team of 10 to rebrand one of the oldest fish sauce producers in Phu Quaéc, established in 1975.
With decades of expertise, this company is renowned for its traditionally flavored fish sauce.

+ Through this project, | gained valuable experience in teamwork and enhanced my technical skills across various stages of
branding design.

T TYPOGRAPHY @ COLOR

Aa Bb Cc Dd Ee Ff Gg

Hh li Jj Kk LI Mm Nn
SVN-Gotham Oo PpQq

0123456789

AA BB CC DD EE FF GG HH 11 JJ cLOUDY #EAE6DB
Afacad KK LL MM NN OO PP QQ

0123456789 :
WOoOoD #965935

LOGO

+ The “Con Mam™ logo is the product of a collaborative process and extensive brainstorming, resulting in numerous sketches.
The final decision was to choose a simple design that effectively conveys the traditional values of Phu Quoc's fish sauce
fermentation process.
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CON MAM

PREMIUM FISH SAUCE

ANATOMY CLEAR SPACE

CONMAM ~ CON MAM

PREMIUM FISH SAUCE PREMIUM FISH SAUCE
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W& U] Design.....

RESEARCH DEFINE IDEATION PRODUCT

+ With the development of mobile technology, the Beauty Consultation app will help users explore, learn, and apply beauty

knowledge in a simple and effective way.
+ The app is not merely an information tool; it is a companion, a source of inspiration, and a guide in shaping users' beauty
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TYPOGRAPHY SYSTEM

H1 - Header 40 Aot
H15 - Header 40 Rogular
H2 - Header 35 Bokd
H2.5 - Header 35 Regular
H3 - Header 0 Bokd
H3.5 - Header 30 Regular
H4 - Header ] Baoid
H4.5 - Headear 25 Regular
F Araarap B Reguiar
Montserrat ... :
2 Regular

La mot kigu chi hién dai, dudc ung
dung réng rai trong cac linh vuc Lthist Tess Bl s Regular
ké do hoa, website

12 Regular

i Regular

COLOR SYSTEM

#FFFOFO #FFDBDA #FFC3C5 #FF8F93

#B4EEED #8EDCDB . #30B5B3

#FBF8F8

#FF5C61

#009593

#051919

#373737




|||||||||||||||||||||

@ M

ICONFY
COMPONENTS




USER INTERFACE
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Other Project ..

tal cdc trudhng Tidy hoc &
QU than od thar

+ During my studies, | had the opportunity to experience various subjects, which helped me improve my skills and develop my.
design thinking.
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Other Project ..

tal cdc trudhng Tidy hoc &
QU than od thar

+ During my studies, | had the opportunity to experience various subjects, which helped me improve my skills and develop my.
design thinking.



